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Global Soft Power Index

#N1: Brand Finance, Worldometer

i

2022 hd

CRrel)
H 01) Soft Power Index Score
02) Familiarity
03) Reputation
04) Influence
05) Business & Trade
06) Governance
07) International Relations
08) Culture & Heritage

09) Media & Communicati...

10) Education & Science
11) People & Values
12) COVID-19 response
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Thailand
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Soft Power Ranking
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China I ea
Japan I 64
South Korea I s3
Singapore Y 40
India I a3
Thailand I 40
Malaysia I 39
Indonesia [N 35
Maldives I 34
Vietnam Y 33
Philippines [N 33
Sri Lanka [ 32
Pakistan [T 31
Uzbekistan [N 31
Kazakhstan [N 30
Cambodia [N 29
Nepal [N 29
Bangladesh [N 29
Laos N 29
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AzlLUY

MSUSIUATUENSSUMSUSKIS uwA. ASan 9/2565

Thailand

Soft Power Index
2020 3udun 32
2021 3dudun 33
2022 3udun 35
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Expected Global Growth in Entertainment & Media Industry

Scandinavia
3-3%

Germany
2.0%

France
2.2%

Global
4.3%

Global
Growth 4.3%

W BRIC:7.5%

Maiture: 3.1 %

Power Shift
o Typically, E&M industries perform better than the economy as a whole.
o Consuming Passions - steady growth in spending fueled by digital
format
o New Mega-Platforms emerging
o Generational Shifts
o From older to younger consumers
o From producer to creators
o Business Model Shift:
o Streaming - local content/ national market

o Print to Digital
SOURCE: GLOBAL ENTERTAINMENT AND MEDIA OUTLOOK 2018-2022 (\WWW.PWC.COM/OUTLOOK)

oMauDV2OAKNSSUASIVASSA

Sources of revenue in the Entertainment & Media space

w2022 w2017 ~2013
Virtual reality ™=
OOT video == *
Out-of-home ™
Cinema ™
Magazines S
|

Revenue - "Digital & Streaming”

Music, radio and podcast

Video games and e-sport
Books
™

Newspaper

TV advertising

Business-to-business

Internet advertising

Traditional TV and home video

*

Internet access

0 100 200 300 400 500 600 700 800

20

Download VS Streaming

I . | H [ ] -
| 2016 il 2017 il 2015 Il 2019 [l 2020 il 2021 |

@ Digital music downloading revenue Digital music streaming revenue

Source: Global entertainment and media outlook 2017-2021, PwC, Ovum



W), a0l Reinventing Media Industry
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In EY research, media and entertainment executives identify Accelerating talent and skills development

three areas of focus:
 Among the biggest barriers to innovation in

media companies is inadequate skills and
N . _ training (30%)

of executives prioritize of executives identify de-layering

5 5 % consolidation of internal 5 2 % management and increasing spans o WO rke rs need to m |gr‘ate u p th e va I ue

Pursuing operational excellence and agility
Simplification is a hallmark of the new operating model.

segments to streamline of control for remaining executives.

P — chain, reinventing themselves and
e , constantly improving their capabilities.
Rebooting innovation strategy and approach . . i .
Balancing sustained success against long-term vision requires a structured approach to innovation. * One solution is the gig economy, which

0 of executives see the pressure 0 of executives see incubators, pr0V|deS easy access to relevant SkIIIS and
44 /0 to maximize short-term results 38 /0 within the core of the business, talent WIthOUt the |Ong-term COStS Of
training and upskilling. Mainly applicable
Accelerating talent and skills development for smaller companies

Closing talent gaps and building critical skills remain an important driver of change for

media and entertainment companies. ° BUIIdlng an environment of continuous

of executives see the upskilling of executives at companies with |ea rn | ng an d d eve | (@) p me nt
49 0/ of the existing workforce as 6 1 0/ turnover between US$250 million . . .
0 the key to talent development. 0 and USS$500 million see the gig ¢ The rap|d pace Of Change N med|a and

economy as relevant to their talent

I —— entertainment makes upskilling an effective
way to confirm capabilities keep pace.

as their barrier to innovation. as a driver of innovation.

turnover above USS5 billion.

SOURCE: WWW.EY.COM/EN_GL/TMT/WHY-M-E-BUSINESSES-ARE-REINVENTING-IN-AN-AGE-OF-TRANSFORMATION
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Gig Economy usduuumsdundautasugiouud

ThuAwiunaulondanudavmsvauiusinaasvniuriviinazase
20 (On Demand Economy) uauduisisusiauuuuuvdu
druunardie Digital Technology Wwniidumsidaucia
fanssus:HIwanMua:gHKiwaum mis ‘o’ Tudsgtu
USuasunagiuu Platformaaulativinguiu

Sharing
Economy

Gig Worker
ORI . Professional
Skilled labour LR
Unskilled labour l

ude

Agmg Workers

.
Young Workers/ ﬁ
Student

Key Actors

Mechanism

Gig Economy

LudNIVMSUuLAADU Gig Economy tuus:inAINg

Gig workers e———e Platform operator

»

Reskill/Upskill/New skill Technology

Vwwsuiau

—

* Tech Start up
* Entrepreneurship

Vuwsunau

Knowledge

Incentive

Js:TosUuovnmsdulasy Gig Economy

Support

St e Freveeion gy

FERESES

S vin
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“Technical Excellence with Policy driven mind”

. P .
naunumduuuauao ngh Caliber Impact
mhuwnasmn:nusua UtgtmnuﬂUams Oriented Researchers
wcuuwu:)mnssuthu A AvUSANSSUN SECLELLELLEELEEELEELELE SO Brain Coaching
LAEDAUNSANTUA USMS NS:UDUMS 9ad
IKRAUDYANS SSND/RAAINNSSU FVAU Ua: ® Brain Collaborator
Js:lnf ~ _

Brain Innovator
_ _ * High Caliber Impact
nauaumdumadviuindouviuluovAns 4y T N .eeeeep Manpower
tANaUs:ansmwua:Us:answa cmuunuinua: po 4” ‘hP‘

MSNDUDVDVANS BosouNOLNaUAUARNU:FD \“@ * Manpower Coaching

ua:nauAunAuRLduLsLLIU %@ ?O

* Manpower Innovator

f PMU-B uwA. @PMUBTHAILAND (@) PMU-B uwn. — 3033, (@) www.nxpo.or.th/B



mswasunmavaulwavgdldnune Smart Nation

Smart Creative
Society

Creative Economy

f

Creative
Content
uaansasivassA
Right Mindset Competency
* Integrity * Technology &
* Moral/Goodness Innovation
* Wisdom * Creativity
* Harmony * Language

» Professionalism ¢ World Class

f e High Energy Physics/ Plasma
o Quantum

Smart Innovation

2 I —

Smart Health Care Talent Pool
Personal Health Al

t 1

Big Data Academies r':,‘
Platform Analytic

°* & . Oe | | —
® e ~ Talent Mobility Reskill Upskill
N o’ Postgraduate/  ASEAN Talent Newskill

| ‘ * Postdoctoral Global Network Relearn
v ‘? o

Global Leader Unlearn

LR 3

vy
. .

Intelligent Organization

e Earth Science ¢ Data Science f
» Earth Space  « Climate Change
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Frontier Science

National Platform for Human

Resources for the Future

High Energy
Physics/
MEN N F

Quantum
Earth
Science/ (Al)
Earth Space

* Postgraduate/
Postdoctoral

Frontier Tech

Earth Science
Space
HEP-Med
Nuclear

Data Science

Talent Mobility
ASEAN Talent
Global Network
Global Leader

Frontier BCG

Carbon Net Zero
Bioinformatics
Life Science
Future Food
Personalized
Medicine

STI Policy Maker

High Caliber

Festival

tal - Infrastructure

1]
* Upskill

* Reskill
* Newskill



Vuwsuiau

LWUMSWeUUNAdvAuaussau:aometd gnsmaasn 3 ua: 4

National Platform

(USHIsvamstusUuuu Clearing House ua:msvyanisdayaniavautus:uu digital)

Postdoctoral / Brainpower
Postgraduate Researcher ~ “ (Reskill /Upskill /New skill)

(Inbound/outbound) Frontier Technology e Creative Economy
o HEP/Quantum ;

Bioinformatic/health
o Industrial Postdoctoral / o Earth science/space
consultant
Postgraduate researcher o Al Metaverse ?
i ici Carbon Net Zero
o Frontier Postdoctoral / o BCG (Personalize Medicine, Future Food) O aﬁ
o Coding / STEM y,

-

o nau uns. 1

i\ @) nau Usn.
ASEAN Talent Mobility

f‘

e N :

o ASEAN
o ASEAN Plus
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+ Medicinal Science « Pride of Thailand Mission to the moon < Film
* Personalized medicine « CERN, DESY, Quantum  Thai Fashion Soft Power

 Treatment Prevention * Festival

e Future food : Culture Meat,
Plant based Protein o

« Climate change: BCGC>»
Carbon Net Zero TulaatAsugialnl
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Program of 2566 - 2570 LY\'D

*National Postgraduate/

* ASEAN Talent Mobility

Frontier Brain ¥)) Postdoctoral System of Global %) * Multidisciplinary
Research Power Thailand Partners Consortium
e * Creative Economy

*Coding/STEM

Frontier / Future
Technology

]
Medicine

BCG Frontier

Bioinformatic Cultured Meat Carbon Net Zero Content Fragrarlnce/ Cultural
Quantum Fabric
Precision Plant Based Decarbonization Digital Creative Content Hub
Medicine Protein CCus
: Earth Space/
Personal Chemical Carbon Net Zero Earth Science §
Health Al S°mp°”"d5/ Technology Hub Asia BCG Research &
alue added -
Innovation Center

Personalized Future Food

Health Hub Hub

Al & Infrastructure




Research

SHA
White paper
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Film & Media Fashion Festival
AUdBUUN - Fabric - 9uAAWS
- nnu:qa - Technology frontier
- AnYdue Aumu - Regional
Knowledge

avAanws SHA

* UANS
* sudaya

* yyyamMans
* duAusnans

~ * fladnssu

A 4
AN Platform SHA

= Brainpower/Manpower

Q W

E=l - Metaverse dnmun

© dnsu film

m

* Hisuun

Creative Content

* QUWU NMwsuas
doasassa

* 398 gap/lama
doaswassAdng

» Consortium
saunu

» Co-creation
Industry & Gov

navnuda awnaud
75. 22. Nl an. nn.
WEU. CEA ..

uwuOYMVuMSasi1vviudde Frontier

International Collab
Creative Content

« 598 SHA Tuni
fan

* International
collaborations

 National
Platform rmavau

IFISUSNRASASSA

Highly skill content
creator

Globalized Creative Content

* dSuazdviasu
Content a2 widu
Ine aun @ weld
tudszinsilne ua:

~ fofan W,

« msaswwaududa
aswassa /
aUAHNSSUNMWEUS

dnSunarads:insa
[nsuascihvsé

International Collab
Content Creator

ua:mswouurmavauuav uwa. SHA-SOFT POWER

Global

* 1AISUSNVASIVASSA
* value chain

Benchmark
- fAadu K-Pop
- K-Drama

wWhKwe 5 U
Brainpower 100 AU
Manpower 5,000 Au
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Harmony & Wisdom + Good Community
* Good Society
* Good Family
Global & Local t * Good Relationship ‘
* Vision & Roadmap

20dIHNSSY =) Gig Economy m
* Co-Creation Driving

Wgoasivassn o
- t ¢ Co-Funding -
value C 4] Content * Monitoring & Steering Mecharr.sm
Creation reative Conten

UAANNSasS1v0assA

) Flagship Projects for
* Training Right Mindset Competenc * Ecosystem * MAwABUlU Creative Content m
* Mentoring » * Integrity * Technology & . Insoa§1oﬁug1u Qna'mnssu:?ia e« AUMSWCUUNAavAau
* Social + Moral/Goodness Innovation «

: ati * wnaluladua: QOaHNSSY * AMUMSWCUUIIUSYY
Accountability * Wisdom * Creativity udanssu asWaaua: « AuNISWCUUN eco-

* Harmony * Language UEMms t

* Professionalism * World Class system

* HudgvudvUs:INA
E??r}g - R&D + Cultural Assets @ % - gsivgMdivoUs:tnA

of Sciences

InuamuAaan
AU nmm« ( mnrm l



Vauwsunau

Julnddunuu Strategic Co-Creation 628 Consortium diu Creative Content
SOUNU MASY MAUs:sidvaAy ua:mawnsu 2N Demand-Driven

Potential Partners Potential Outputs

wWhrue

Flagship Projects

* Creative Screen Writer/

o o ) e Content Film Director/ Producer
mavau Creator
Universities Brai * Upskill/Reskill Thailand
* Brainpower Media Indust
Existing Professionals - Highly-Skilled edia Inaustry
MavAuUDNS:UU Human power Wr] 7 * nownuniaundo * Upskill/Reskill Thailand
k ) LJ efa\;\?sl:mnu THAIMEDIA FUND Film Industry
( \ §,.‘mn\a‘.:,,)',‘
558/0vAN>US i » Roadmap tumsweuun
vSdy Frontier STI & SHA » Creative Content s MAvALUBVRAAKNSSLED
- R&D + Cultural | asioassaA
Transform Local Content to Asset )
Global Creative Content (amwus * Creative content 1Wo
wog | l st dolasuAdwldulnggdanna
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~N

lagldaunuNMooYANDIUS
ua:dcuusssulng

Creative Eco-System

Post-Production Lab
Studio
Showcase venue & platform

G J

* Eco-System
* LDAWCUUY/
LlduDWavIu

KAEN§ * Post-Production Lab
* Metaverse Eco-system

* Film Festival

CREATIVE
ECONOMY
AGENCY
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Thailand Soft Power
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doiasuanwdulnegaina

~N
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National Platform

Strategic Training System
Professional Coaching

Gig Economy/ Entrepreneur

\ doasvassA
Brain Power 100

Human Power 5,000

Creative Globalize Content
Film/ Fashion/ Festival

50 Creative Contents

Eco-System for Training &
Showcase with Private

Sector

5 Eco-Systems

2566-2570



RogoRNazvuIndaunuuIudAry (Flagships)

wWwuMsUSuNS:UoUNAU (Reinventing) flunsdnassnu
[naEnaln n1sasy Consortium n2aluina Quadruple
helix A9 N1SaS1AIUSIVTONUKLIEVIUEIATY NV

“Consortium Driven”

NIASY NIAIDNBU Na:us:B1auAl

“Strategic partner”

n

“Co-creation values

NS:NSOUNISAUFANU
Snenmaas 398 uas usun

ulanssu DUANSUHIGU

anuuddy | S STYIaKND
UHINEAY A\ N | Start-up
SnenagodoAnu '
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